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INTRODUCTION
1
BACKGROUND
“If you deconstruct Greece, 
you will in the end see an 
olive tree, a grapevine, and 
a boat remain. That is, with 
as much, you reconstruct 
her.” 
 
-Odysseas Elytis, 
 Nobel Laureate, Literature, 
1979. 
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"Persuasion has become a 
kind of force. The more 
the advertiser knows 
about what consumers 
want, and the more 
desires the product and 
packaging seek to 
fulfill, the more 
coercive the force." 
  
-Virginia Postrel
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"The mission of the institution is to educate youth 
and adults to become professionally accomplished in 
the latest aspects of agriculture, ecology and the 
life sciences, and to make Greece and its neighbors a 
better place." 
 
-Perrotis College 
 
METHODOLOGY
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Objective 1: Identify and understand factors that influence 
consumer preferences for olives in Massachusetts 
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Objective 2: Identify ability of Chalkidiki olive producers to 
meet american consumer preferences 
17
18
"The Greek 
olive is the 
best olive in 
the world." 
 
- greek olive 
market 
vendor, 2017
Objective 3: Identify the challenges faced by Chalkidiki olive 
producers both domestically and abroad  
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FINDINGS
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Assess the challenges that Chalkidiki olive producers encounter 
when exporting to the U.S. 
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Q1 What is your age? 
o   18 - 24 
o   25 - 30 
o   31 - 40 
o   41 - 50 
o   50+ 
Q2 What is your ethnicity? 
o   White 
o   African American 
o   Hispanic or Latino 
o   American Indian or Alaska Native 
o   Asian 
o   Native Hawaiian or Pacific Islander 
o   Other ____________________ 
Q3 What is your gender? 
o   Male 
o   Female 
o   Other 
Q4 What is your estimated household income? 
o   < $20k 
o   $20 - 34k 
o   $34 - 49k 
o   $50 - 74k 
o   $75 - 99k 
o   $100 - 149k 
o   $150k+ 
Q5 What is your highest level of education? 
o   Less than high-school 
o   High-school or equivalent 
o   Some college without degree (Students) 
o   Associates Degree 
o   Bachelors Degree 
o   Masters Degree 
o   Ph.D
Q6 There are five different categories of food 
consumer identified by previous studies.  Please 
read the following table and answer the questions 
below. 
Q7 What sort of food consumer do you identify as 
MOST of the time? 
o   Adventurous 
o   Carefree 
o   Conservative 
o   Rational 
o   Uninvolved 
Q8 How often do you buy olives? 
o   Weekly 
o   Monthly 
o   Only for special events 
o   Never 
Q9 Where do you typically buy olives? 
o   Supermarkets (ex. Shaws, Star Market) 
o   Discount Retailers (ex. Wal-Mart, Costco) 
o   Specialty Retailers (ex. Trader Joes, Whole 
Foods) 
o   Delicatessen 
o   Convenience Store 
o   Other: (Please Specify) 
____________________ 
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Q12 What packaging do you prefer to buy olives 
in? 
o   In a can 
o   In a glass jar 
o   In a snack bag 
o   In an olive bar so I can package them myself 
o   Other: (Please Specify) 
____________________ 
o   No Preference 
Q13 What varieties of green and/or black olives 
are you familiar with? Please list them below 
separated by commas. 
Q14 If you have a preference for a certain country 
of origin when it comes to olives, what is it? 
o   Italy 
o   Spain 
o   Greece 
o   United States 
o   South America 
o   Other: (Please Specify) 
____________________ 
o   No Preference 
Q15 Have you noticed Greek olives in stores when 
you shop? 
o   I have seen them everywhere I shop 
o   I only find them in specialty stores 
o   I only find them in specific supermarkets 
o   I have found them in other stores (Please 
Specify) ____________________ 
o   I have not 
Q16 How do you feel about the following 
statement: 
Q18  Have you noticed snack pouches (example 
picture shown above) of olives in your visits to the 
grocery store? 
o   Yes, I buy them 
o   Yes, but I do not buy them (Please briefly 
explain why) ____________________ 
o   No, I have not seen those 
Q19   Which olive appeals to you most and why? 
o   A ____________________ 
o   B ____________________ 
Q20 How important is it for you to purchase olives 
produced without artificial preservatives and 
artificial additives? 
o   Very important 
o   Slightly important 
o   Not at all important 
Q21 How often do you read packaging labels and 
information? 
o   All the time 
o   Sometimes 
o   Never 
Q22 Please rate the following factors on how much 
they would motivate you to purchase an unknown 
type of olive. 
Q17 Do you consider olives as a snack food? 
o   Yes 
o   No 
o   I would need further nutritional information 
Q23 Assuming the price were the same, how 
willing would you be to try a new variety of olive? 
o   Definitely willing to try 
o   Probably willing to try 
o   Might or might not be willing to try 
o   Probably not willing to try 
o   Definitely not willing to try 
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Q25 How important is resealable packaging to you 
when are considering purchasing olives? 
o   Very important 
o   Important, but not a determining factor 
o   Not important 
o   No preference 
Q26  Please drag and drop the items into the box 
below by rating the following attributes from most
important to least important (1 being the most 
important). 
Q25 How important is resealable packaging to you 
when are considering purchasing olives? 
o   Very important 
o   Important, but not a determining factor 
o   Not important 
o   No preference 
Q26  Please drag and drop the items into the box 
below by rating the following attributes from most
important to least important (1 being the most 
important). 
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Schedule 
Producer/Processor 
Introduction 
Overview of Farm or facility 
How long have you been cultivating olives? 
How large is your farm? 
What varieties of olives do you cultivate? 
What is an average yield for you? 
What goals do you have for the future? 
What do you do here to make it a “Chalkidiki” olive? 
How do you decide what cultivation techniques to use (traditional, intensified traditional, or intensive modern)? 
Olive Processing 
What sort of brining processes do you utilize? Can these brining processes be used to change the taste, texture and 
aroma of the final product? 
How can you adapt your olives to different markets domestically and abroad? 
How does the EU and Greek government assist you in producing olives? 
Who you do you see as your competition? Other Greek farmers? Other nations? 
What challenges have you faced within the American market? 
Market 
How much volume of olives do you export currently (if applicable)? 
What our data from overseas indicated was that Americans did not see the “hook” or story attached to the Chalkidiki 
olive. How would you explain the significance of this olive to us? 
How would you rate the importance of exporting to the American market? Why? 
What motivations do you have to try to export to the U.S.? 
What strategies do you use to differentiate your products from others? 
What foreseen challenges do you face as an olive cultivator in the market? 
What differences do you perceive between the United States and European markets? 
Chalkidiki Olive Exporter Interview 
Greek Olive Industry 
What types of olives do you process and export here? 
How many farms are selling their olives to you? 
What are the characteristics of these farms in terms of cultivation practices? 
Which farms do you purchase from the most and why? 
Once the olives finish here, where do they go?  Who buys them from you? 
What quantities do you send to them? 
What markets do you export to? 
Are there any perceived differences within those markets? 
Who makes the final packaging and labelling decisions? 
What factors drive those decisions? 
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Market and consumer preferences 
Who are your competitors? Other Greek franchises? European nations? 
What do you know about consumer preferences in foreign markets, specifically the United States? 
Where do you obtain this knowledge? 
How can you adapt your olives to different markets domestically and abroad? 
How do you know what those different markets desire? 
What sort of brining processes do you utilize? Can these brining processes be used to change the taste, texture and 
aroma of the final product? 
How much volume of olives do you export currently? 
What our data from overseas indicated was that Americans did not see the “hook” or story attached to the Chalkidiki 
olive. How would you explain the significance of this olive to us? 
What foreseen challenges do you face as an olive exporter? 
What are some of the challenges you face entering the United States markets? 
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